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DINGORAPH Y
feminists break the bonds 3

Leaving a leaflet signed
“Red Zora, Avenger of the
Oppressed’, a woman broke
into several pornography and
sex shops in Germany to
steal more than $50,000.00
worth of stock.

Women across the United
States succeeded in stopping
showings of the film The
Story of O (The film depicts
the sexual degradation and
Iphysical torture of women).
by using tactics such as bomb
threats, guerilla theatre,
leafletting, and chanting in
the theatres.

an Perth. Australia,
feminists appropriated
copies of pornography films
from a local porn theatre.
Charges against five
women who were picked up
postering and spraypainting
local porn theatres and shops
in Denver, Colorado, were
eventually dropped.

ROLLING STONES

In the United States
feminists organized a
nation-wide boycott against
|Warner Brothers, dis-
tributors of several albums
which have covers depicting
violence against women, in-
cluding the Rolling Stones

lack and Blue album which
pictures a woman beaten

black and blue.

Women in several Cana-
dian cities picketed concerts
given by a Toronto based
male punk rock group calling
itself The Battered Wives . Its
logo was a picture of a fist
imprinted with lipsticked and
bloodied lips. After receiving
much adverse publicity the
group changed its name.
Feminists in California
picketed stores which were
carrying copies of the latest
Hustler magazine. Hustler,
which claims to have a
monthly readership of seven
million, referred to this issue
as an “all meat issue”. The
cover picture depicted a
naked woman being shoved
head-first into a meat-
grinder, coming out the other
end as a hamburger.

SMASHED WINDOW

In Rochester, New York,
four women were convicted
and fined for smashing a porn
theatre window where there
was a picture of a woman
being cut up with scissors.
These examples represent
womens’ individual and col-
lective actions against a sec-
tor of the media which sexu-
ally exploits women and
children for profit.

The trend in pornography
consumption is the search for
“‘stronger stuff” and the
multi-million dollar industry
has both created and is seek-
ing to fulfill these demands.
No longer are they content to
depict women as sexual ob-
jects, they are now producing
films and magazines which
{depict women being beaten,
raped, bound and gagged,
tortured, mutilated and kil-
led. The role for the reader as
aggressor has always been at
least implicitin pornography,
but his role is now being ex-
panded to include sadist. In

much of the recently pro-
duced pornographic mate-
rials. sex and violence have
become synonomous. The
culmination of this trend has
been the advent of ‘snuff
films’, films which depict the
systematic torture, murder
and mutilation of women—
distributors have claimed
that these are films of actual
murders.

The women’s movement
has a proven record of or-
ganizing around the
symptoms of woman-
hatred—many cities and
towns in Europe and North
America have feminist rape
crisis lines and transition
houses for battered women.
It seems that the experience
of working in this area has
precipitated the anger and
frustration that is motivating
women to strike out at the
cause of this abuse. This re-
sulted in developing an
analysis of rape and it be-
came clear that pornography
both condones and rein-
forces the degradation and
consequent violence against

women. The correlation be- g
tween the medium and the™

action becomes clear:
Playboy and its ‘soft porn’
counterparts legitimize the
objectification and sexploita-
tion of women; bondage
magazines legitimize the cor-
responding act of rape; and
‘'snuff films® legitimize the
torture and murder of wo-
men.

HATE LITERATURE

Feminists battling pornog-
raphy have come under harsh
criticism from those who up-
hold the traditional liberta-
rian anti-censorship position.
Clearly, many do not recog-
nize that pornography is hate
literature, that it does not
provide harmless titillation
but is, in itself, an institution
which defines and sells
women-hatred. The images
in our media become
reality—libertarians have
long opposed degrading
depictions of racial and
minority groups, but recoil
from taking a position
against an industry which
profits from encouraging
the violent abasement of
‘women.

Feminists have developed

s

new definitions of pornog-
raphy which clarify the dis-
tinction between traditional
obscenity and pornography.
Obscenity was defined as the
depiction of anything of a
sexual nature that was an af-
front to religion—this ig-
nored the plight of its vic-
tims. Now feminists define
pornography as ‘‘sexual
material depicting or sup-
porting violent or coercive or
non-consensual acts where
an imbalance of power is im-
plied or explicit in such a way
as to endorse/recommend the
behaviour.”™ It is thus the
coercive, violent elements of
the material which define
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the border of pornography
and erotica, although it must
be acknowledged that non-
coercive images of sex are
extremely rare in a sexist soc-
iety.

DIRECT ACTION

The direct action tactics
listed above have been de-
veloped as an alternative to
seeking legal change through
government channels.
Feminists acknowledge that
the state has a vested interest
in protecting this profitable
industry, and that any legisla-
tive changes would simply
serve to put more control of
the media in the hands of the

state. This control would not
be exercised to protect wo-
men, but to appease right-
wing repressive elements and
to maintain the oppression of
women, an eConomic neces-
sity in the age of capitalism.
Women are thus organiz-
ing with slogans such as
"*Pornography is the
theory—rape is the practice”
and “no more profits off wo-
men’s bodies™ to attack the
industry directly. Their vari-
ous tactics have included:

I) slashing and stickering
pornographic record
covers

2) bricks through windows
of porn shops |

3) circulating photographs
of porn shop patrons

4) exposing porn shop
owners by leafletting
their neighbourhoods

5) stink-bombing theatres

6) epoxy resinindoorlocks
of porn shops and
theatres

7) defacing billboards and
other advertisements

These actions and other
actions like them imply a
strategy aimed at hitting the
industry where it hurts—in
its profit margin.

This issue of OR was pro-
duced by a collective of eight
women who came together
specifically to put out a ‘wo-
men’s issue. Our purpose
was threefold—to learn skills
for the future, to emphasize
the feminism in anarchism
and the anarchism in
feminism, and to produce the
first widely distributed inter-
national anarcha-feminist
paper. Three of us have
worked on previous issues
with the ongoing collective.
Some of us have written arti-
cles for OR or worked on
production. We all identify as

anarcha-feminists and bring
that perspective to this issue.

As a collective we discus-
sed the content of the paper
at length. We have included a
balance of news articles and
opinion pieces as well as
some innovations in style.
We reached immediate con-
S€énsus on most subjects;
ones we found more con-
troversial (for example,
Spirituality) involved hours
of discussion, some of it pain-
ful. We decided not to in-
clude one good, comprehen-
sive article on alternative

therapy because of space

limitation.

We all wrote, edited, and
rewrote, as well as doing lay-
out. The exception is the
children’s page which they
themselves produced al-
though an adult did the lay-
out. Two women in the col-
lective typeset the paper.

Getting out this issue has
been difficult at times. We
have had varying experience
with writing and production
and found it hard to create a
process that worked for all of
us. Different time commit-
ments, jobs (especially),
meant a lack of continuity for
some women, and others
who were initially interested
in working on the paper did
not stay involved. This made
it difficult to maintain our
original conception of what

we could do. As well, there
were varying opinions as to
how much we should main-
tain the traditional OR con-
tent, format and commit-
ments.

A collective with a dead-
line has a hard time focusing
on process and we found it
difficult to pay as much atten-
tion to feelings as we would
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have ideally preferred. How-
ever, the group has become|
more cohesive as the pace
accelerates; as we approach
press time we are working
well together.

We will be evaluating this
Issue, contents and process
on August I, 1979. We want
and need your feedback.




