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Interview With A Social Saboteur

- Action is Addictive

Information and communication
are two essential arenas of combat in
the struggle to be free. Those who
control either or both have the upper
hand in the battle.

The Open Road, the anarchist
press and numerous other autono-
mous journals, newspapers, info-col-
lectives, and radical media outlets,
represent @ small but energetic
resistance against the virtually
unrestrained Goliath of the establish-
ment media. However, the informa-
tion and c ication rest: e
can require a great deal of economic
and technical resources, tedious
organization and upkeep and collec-
tive compromising. All too often, the’
result is a sinking feeling that what
has been accomplished is too little,
too late.

Here we have an interview with a
comrade who has an alternative direct
action prescription for those who are
bored or isfied by the dard
radical methods of presenting infor-
mation and ideas. The medicine
prescribed is effective, immediate,
direct, and most significantly, it per-
sonally satisfies the individual — at
least until the next dose is necessary.

While many may disagree with this
comrade’s views, they are those of an
individual who has developed a
Julltime lifestyle of subterranean
political activity: graffitti, spray-
painting, social sabotage/street
theatre and participation in demos
and confrontations of one sort or
another.

Q: What do you think you’re
accomplishing with all this
graffitti, disjointed activity,
etc.?

A: It may be random but it’s not dis-
jointed. It gets the issues out. People
who might not otherwise think about
issues, or who might feel that no one
else was thinking about them, see the
graffitti. It marks territory, it shows
that certain areas have a lot of
rebellious-type people living in them.
The activity encourages people to
learn to work together at night and
move about in clandestine ways. 'm a
firm believer that action makes revo-
lutionaries. The more action of any
type you're involved with the more
emotionally committed and bonded
you are to more action.

A lot of what we’re actually doing
right now is really public relations,
propaganda. Agit-prop is what they
would have called it in the 30s — try-
ing to awaken people. That’s all I've
really been inspired to do. I don’t
think I, personally, or anybody I
know, can do a hell of a lot more at
this point.

1 think people should be working
right now on confrontational politics,
towards breaking up the social con-
sensus, towards activating people that
aren’t right now involved with social
protest. I like to expose the system,
unmask it, strip it of its authority and
its phony legitimacy and show it for
what it is. Also, a lot of my motiva-
tion, and I think that of a lot of
people oriented toward direct action-
type activities, is the unprecedented
situation we are operating in: the
drive towards nuclear war and total
annihilation.

resents +he
Spring CQ‘}'O'O‘gue‘

Buga Up: billboard

Q: You’re involved in fairly
individualistic activity. You
get an idea and shoot it out in-
to the universe, no meetings,
no organizing. . .
A: I hate meetings, I try to avoid
them as much as possible. Most
meetings are actually useless, just a
form of politicking among the
organizational types within the
meeting. I think the best way for peo-
ple to work together in groups is
around action. When that happens
everything becomes much clearer and
people can’t fuck around as much for
their own organizational agenda,
which you see a lot of at meetings.
As for ideas, a good slogan or
mode of activity can really take off.
A local friend thought of “Mutate
Now — Avoid the Post-Bomb Rush.”
It was interesting to see how it
developed from an in-group joke, in-
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bot s throughout Australia.
to bathrooms with felt tips, out onto
the streets, then on Christmas day in
broad daylight a giant one was
painted near the Cambie Street bridge
here in Vancouver. Then it apparent-
ly shot out to Boston, New York.
Then it appeared in France and the
rest of Europe. I saw it the other day
on the cover of the Globe and Mail.
There were bumper stickers from
L.A. It was an idea whose time had
come. If graffitti has a creative,
humorous or poetic dimension it can
get a good response from quite a wide
range of people.
Q: What other forms of activi-
ty can your brand of direct ac-
tion take?
A: One of the people I admire, not so
much for his political knowledge, but
for what he does, is a particular artist
who goes around putting abstract,
new wave art and constructions all

over Vancouver, you can see them
everywhere downtown. It seems that
with a little ingenuity you can make
things like the giant two block long
graffitti novel in New York. In town,
I’ve seen some neat stencils which say,
“l have nightmares about nuclear
death,” and show people supposedly
zapped onto the wall by a nuclear
flash. I like to see stuff like that.

In a different vein, I hope the
Public Nauseau Display that happen-
ed (in Vancouver) a while back will be
repeated in some form or other when
the Queen visits Canada. That action
was organized almost spontaneously
by people who were disgusted by the
thought of a massive tea party
organized for those two degenerate
fools, Up-Chuck and Die, and their
Royal Wedding. People went down to
express their disgust, mixed up cans
of various kinds of vegetable soup to
simulate vomit and walked around
the royal tea party barfing amongst
the monarchist ladies who blew their
cool and became quite violent. There
has to be some radical counter-
balance to these official spectacles to
show not everyone is living in a com-
placent fog.

Q: A lot of dissatisfied people,
who don’t view the world as in-
tensely as you, would pro-
bably be embarrassed to do
some of these actions them-
selves.

A: A lot of people are embarrassed.
Confrontation is embarrassing, you
have to get over that. The fact of for-
cing an issue. But, it’s also fun! And,
it’s also addictive. The way I live and
the risks I take are certainly not for
everybody, but with the economic
deterioration you can make a decision
to be creative and combative about

your poverty. What have you got to
lose?

Q: Do you see a growing
number of people engaging in
this type of activity?

A: 1 really believe the people in
power will bring it on themselves.
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Up Against The Wall

In Vancouver, political
graffitti, spraypainting and postering
have turned the city’s walls, power
poles and construction site fences into
the billboards of the poor. Whether
it's the visual pollution—the authori-
ties’ view—or popular art and expres-
sion seem to be irrelevant. Just about
every morning there’s new evidence
that somebody’s been up against the
wall getting out the word.

How do they get away with it?

“Well, for spraypainting, it’s the
later at night the better,” says a veter-
an. “I try to avoid the shift changes
when the cops are coming and going
from the station. That’s when there’s
the most cops out roaming around
looking for action.”

For postering: ““The ideal time, at
least in the winter here, is four or five
in the afternoon, just as its getting
dark—a lot of people in the streets,
you get lost in the shuffle. Late at
night you stand out too much for the
repetition of putting up a lot of
posters.

According to one accomplished
wall artist it is generally better to work
in groups. “‘I always try to work with
at least a couple of other reliable

liberating about putting your thoughts
up there.”

Most nights you go out you have
some contact with the police just
because there’s so many around. You
can minimize that with lookouts, sig-
nals or whistles, but, if you're out
there, you will run into the cops.”

What do you say when you're
caught black handed spraying your
favorite slogan?

“I've been caught, but I've gotten
out of it by being cool, not having the
cans on me (dump them anywhere)
and having a plausible rap,” says a
regular graffitti artist. “What I do is
walk right up to them rather than
standing by the wall gawking. I think

people. I’ve gone out in groups of ten
or twelve people openly doing graffitti
even with the cops tracking you. It's
kinda interesting.”

It’s always more fun to be the
spraypainter than the lookout. “The
lookout has to be constantly looking
for cars, looking over the headlights
for the outlines or colorings of cop
cars. Once you’re at the wall you're
free. There’'s something joyous and

some of the police are actually
amused by the graffitti and anarchists
in general.”

“Taking care of business, the ad-
venture, and the fact that so many
people get to see a message they might
normally never see, is a powerful
incentive,” notes yet another wall
painter. “Besides, how else are poor
people going to compete with Madi-
son Avenue and the mass media?
We've got to keep it up.”
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